














Effective from  01-Jul-23 to 31-Dec-23

Programme Service Genre

News/Sport 

Channels

Niche/Specialist 

Channels Childrens Channels 

General  Entertainment  

& Movie Channels 

Cable Subscriber Numbers with access to Programme Service in 

Republic of Ireland € € € €

<= 100,000 subscribers 497 994 1,957 2,795

> 100,000 subscribers <= 200,000 subscribers 994 1,988 3,913 5,590

> 200,000 subscribers <= 300,000 subscribers 1,491 2,982 7,827 11,181

> 300,000 subscribers <= 400,000 subscribers 1,988 3,975 11,740 16,771

> 400,000 subscribers <= 500,000 subscribers  2,485 4,969 15,653 22,263

> 500,000 subscribers <= 600,000 subscribers 2,982 5,963 19,567 27,952

Average Nielsen Market Share 2015

> 0.25% <= 

0.50% > 0.50% <= 0.75% > 0.75% <= 1.00% > 1.00% <= 1.25%

> 1.25% <= 

1.50%

> 1.50% <= 

1.75%

> 1.75% <= 

2.00%

> 2.00% <= 

2.25%

> 2.25% <= 

2.50%

> 2.50% <= 

2.75%

> 2.75% <= 

3.00%

> 3.00% <= 

3.25%

Cable Subscriber Numbers with access to Programme Service in 

Republic of Ireland € € € € € € € € € € € €

<= 100,000 subscribers 9,317 13,666 18,014 24,846 31,673 38,505 45,338 54,655 63,973 73,290 82,608 94,410

> 100,000 subscribers <= 200,000 subscribers 13,044 21,119 29,195 39,754 50,314 60,874 71,434 84,478 97,522 110,567 123,611 139,140

> 200,000 subscribers <= 300,000 subscribers 16,771 28,573 40,375 54,662 68,949 83,236 97,522 114,294 131,065 147,836 164,608 183,864

> 300,000 subscribers <= 400,000 subscribers 20,498 36,027 51,556 69,570 87,584 105,597 123,611 144,109 164,608 185,106 205,604 228,587

> 400,000 subscribers <= 500,000 subscribers  24,225 43,481 62,737 84,478 106,219 127,959 149,700 173,925 198,150 222,376 246,601 273,311

> 500,000 subscribers <= 600,000 subscribers 27,952 50,935 73,918 99,386 124,853 150,321 175,789 203,741 231,693 259,645 287,598 318,034

* Subject to the following:

NOTE 1 Nielsen 2015: Source - Nielsen Monthly Share of Viewing Multi Channel Share - Consolidated All Day Individual Share January 2015 to December 2015 - individual channel market shares per Nielsen TV

               Audience Measurement. Monthly Share Report - average for 2015. 

NOTE 2 Time Shift Programme Services: fees are calculated as stand alone programme services and subject to individual broadcaster discussion.  

NOTE 3 HD Programme Services that are not simulcast are charged as standalone Programme Services. 

NOTE 4 Nielsen Measured News & Sports Programme Services : licence fees are based on matrix of fees above reduced by 60%. 

Appendix A - Licensing Scheme for Cable Retransmission within the Republic of Ireland of a Broadcast or Cable Programme originating outside the Republic of Ireland. 

Programme Services not measured by Nielsen &  Nielsen measured channels with an average 2015 market share of <= 0.25%* - Licence Fee per 

Programme Service

Programme Services measured by Nielsen for 2015 with a market share >0.25% * - Licence Fee per Programme Service


